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TITLE 
Healing at a Third of the Price
Top hospitals, leading specialists, one-third the American bill.

節目名稱
三分之一價格的医療
頂尖医院、權威專科医師，只需美國三分之一的費用。

Per Show  
Length of show:  60 minutes
Content provided by RWH team (as below):  42 minutes of content per show 
Structure of organized content within each show:

              EPISODE 1
Intro:    1:30 min
Act 1:   7:00                          Endocrinology and Metabolism
Act 2:    7:00                         Open Heart Surgery in Taiwan “Roundtable Discussion”
 with 黃瑞仁, _____, & ______    C

Act 3:    5:30                     Nursing Education in Taiwan
Act 4:   7 min        6:00        The Cathay General Hospital Healthcare Network       
                              1:00         Cathay Financial Holdings
Act 5:    7 min        3:40          Annie’s 10 Day Stay in a Taiwan Hospital
                               2:20          Special Guests (Annie’s favorite Music Videos)
	THE BEATLES -- PLEASE MR. POSTMAN
Act 6:   7 min       6:30        Overview of the National Taiwan Univ. Cancer Center Hospital (NTUCC)
	0:30        Ending credits 

TYPE 1 — BY THE SEASONS [1, 2, 3, 4]
Cadence:  1 show per week
Per 1 season:   13 shows   (cadence: 1 show per week)
Per 2 seasons:  26 shows   (cadence: 1 show per week)
Per 3 seasons:  39 shows   (cadence: 1 show per week)
Per 4 seasons:  52 shows   (cadence: 1 show per week)
Broadcast:  once per week, one hour per episode
Pitch Package (delivered up front)
Season One:         
Season Two:   
Minimum Six episodes completed up front
How to Approach the Studio
Target: U.S. studios (not Taiwan or Hong Kong).

Route: through a U.S. entertainment attorney — U.S. studios do not accept unsolicited submissions from outside the industry.
The U.S. entertainment attorney handles rights protection, registration, confidentiality, and submissions on behalf of the Taiwan parties.

Licensing & Revenue Strategy
  Some Hollywood Insiders suggest the following 
Consider Licensing Season One at a relatively low fee to secure a U.S. slot and prove the audience.
Deal parameters (to be handed to the attorney):
Short, narrow deal — first season only, limited term and territory.
Keep ownership; leave future seasons unencumbered.
Buyer must be one capable of paying up if the show performs.
Do not sign anything that mortgages the future to get the low-fee slot.
Later seasons and downstream sales (other territories, streaming, our own channel) are treated as upside — not a guarantee.

Payment Reality (rough context)
Commissioning production budgets (when a network orders and owns a show): unscripted roughly $100K–$500K per episode; lifestyle half-hours as low as ~$75K. These are production budgets, not team profit.
A finished, independently produced show is acquired at a much lower license fee — sometimes token — so first-season income is expected to be modest.
Attorney's cut: about 5% of gross (represented talent) up to ~10% if acting as dealmaker, or a flat fee for a defined job.
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